
To: Media Bureau – Federal Communications Commission FCC  

 Ref:  MB Docket No. 11-43 

  

 

In response to your public notice of June 25th, 2013, Dicapta Corp. would like to note the lack of 

availability of video description in Spanish language networks and cable stations despite the fact that 

they are number one in ratings in some of the media markets according to Nielsen. Refer to the 

following link for found results: http://tvbythenumbers.zap2it.com/2013/07/10/univision-is-the-number-

1-broadcast-network-among-adults-18-49-and-18-34-for-second-consecutive-week/191240/.   

As a service provider, Dicapta continues to offer Video Description to Spanish language educational 

programs through funds from the US Department of Education. It is not clear how this population will 

have access when funds run out.  In addition, direct beneficiaries, that is, blind Spanish dominant 

individuals, continue to request Video description for entertainment programs.  Our response to date 

has been to direct them to congress and the FCC.   
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